Job description

Goals for Chase Pickering

Discovery Communications 

Marketing 

1) Experience all aspects of consumer advertising creative and promotional development for selected network franchises to build audience viewership and reinforce core brand attributes. 

2) Understand how to execute online and guerilla marketing efforts including overall strategy, budget and ROI analysis. 

3) Help and understand how to devise creative strategies (incorporating relevant program production and development insights) and development timelines, working closely with on-air producer counterpart, internal media group, supervisor and senior management.

· Direct creative work done by internal Design Group 

· Understand how to build and execute strategic partnerships including strategies, creative development, and execution to ensure maximum positive brand impact, marketplace visibility and revenue generation 

· Understand how to integrate (and initiate, as appropriate) primary and secondary research with goal of deeper understanding of consumer target motivations and characteristics

· Learn how to analyze campaign ROI and learn how to oversee production budget associated with campaigns managed

· Understand how to creatively use a limited budget

Communications 

1) Learn how to manage different aspects of program publicity campaigns on A level promotables for Science Channel, Military Channel, Investigation Discovery and HD Theater

2) Drive press coverage on a local and national level for Science Channel and Investigation Discovery through pitching BRINK, CATCH IT KEEP IT and CALL 911 on a weekly basis.

3) Help communications develop new ways for emerging networks to communicate directly with consumers via platforms like Twitter, Facebook, MySpace and more. 

4) Understand the unique differences between communications and marketing  

